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Students’ Union Annual Report & Accounts 2017 / 2018  

 

 

Summary  

 

In the past 12 months the Students’ Union has continued to offer students specialist creative 

extracurricular activities and opportunities to enhance their academic experience at the University. The 

Union has made considerable efforts to reinforce its identity as a specialist Arts Union by offering tailored 

events, activities and opportunities for the creative student. 

 

This year has seen a significant increase in activity and subsequent engagement with the Union. This is 

reflected in the successful National Student Survey scores where the Union was rated 12% higher than 

benchmark for the creative subjects and 14% higher than the sector overall. The Union was the highest 

ranked of all the arts institutions and the highest ranked of the Universities in Leeds.  

 

Structure, governance and management   

 

Leeds Arts Union is administered by its Student Executive Officer Committee comprising of 13 non-

sabbatical, part time roles and 1 sabbatical, full time Student President. The Student Executive Officer 

Committee is elected annually by a University wide secret ballot of the Leeds Arts Union membership. 

Leeds Arts Union management and administration is also supported by two full time staff members, the 

Student Liaison Officer and Student Liaison Assistant.  

 

The student voice is represented through three key methods; the Student Executive Officer Committee, 

Student Representatives and the Unions student council; FORUM. Leeds Arts Union FORUM is open to any 

of its members, in particular inviting representation from all clubs, societies and sports teams.  

 

Aims and objectives 

 

The objective of the Union is the advancement of education of students at Leeds Arts University for the 
public benefit, through the following aims: 
 

 To promote the interests and welfare of students at Leeds Arts University through 
representation, support and advice. 

 

 To form a representative channel between the student body at Leeds Arts University and 
any other relevant external organisations. 
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 To provide social, cultural, and recreational activities, and forums for discussions and 
debate for the personal development of its students. 

 
In pursuit of these aims the Union continues to improve and enhance the student experience through the 

following services for use by its members:  

 

 Student democracy, representation and student centred campaigns  

 Clubs and societies 

 Fitness and sports teams  

 Events and social activities  

 Creative opportunities  

 Advice and support, including housing, mental health and wellbeing, academic and 

personal development   

 

Achievements  

 

An Arts Union  

The Union has continued its efforts to improve and increase engagement with its ‘Arts Union’ identity and 

provide more support and opportunities that are relevant, genuine and tailored to an arts student.    

 
The following are some notable areas of activity that have supported this key aim: 
 

 Attendance at the Arts Schools Summit. The Arts Schools Summit brings together other small and 
specialist Arts Unions across the country to discuss commonalities and share best practice.  

 Standalone ‘NEST’ website, an online showcase of student work alongside a linked social media 
Instagram platform. 

 Introduction of ‘Pressed’. A newsletter for students that also includes opportunities for students to 
submit creative work. 

 Introduction of successful Creative ‘Speed Dating’ event, a structured networking event open to all 
students to meet and discuss their practice with the aim to increase collaborative work.  

 Introduction of LGBTQ+History Week celebration and NEST LGBTQ+ Zine. The week included a 
special Rainbow Run Club, a Drink, Drag and Draw, the launch event for the special edition of NEST 
LGBTQ+ Zine, a talk from local artist Jude Woods about the LGBTQ+ social history of Leeds with a 
focus on the visual arts, promotion of the performance by Fritha Jenkins, ‘Aggregate’ organised by 
the University gallery, special Film Society screening of ‘Pride’, and a ‘Queer-lo sale’ by the LGBTQ+ 
Society.  

 Introduction of Mindfulness Campaign including creative based workshops in Welfare Week and 
Welcome Back Week, for example, a Mindful Macramé workshop, zine creating workshop and a 
social event for students interested in music.  

 Continuation of ArtFest exhibitions, including special International Women’s Day exhibition. 

 Continued promotion of external creative industry briefs on the Unions Creative Opportunities 
webpage. The Union promoted more than 25 external creative opportunities.  

 Continued use of student design briefs where possible in the Union such as an artwork brief for the 
Summer Ball after-party event poster 
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Increasing Engagement  
 
The Union has seen substantial increase in engagement through social media, website and face to face 

within University. All events and activities have seen a noticeable increase in attendance and participation. 

The year rounded off with a formal Summer ball which sold out and was attended by 350 students. 

 

The Union website was reviewed and developed to ensure user ease, appearance and functionality. Google 

analytics identified that the Leeds Arts Union website had 4088 unique users and 20,445 page views. This is 

an average increase of over 35% from the previous year.  

 

The Union social media too continues to see increased engagement with all Union marketing and 

promotion covered on Instagram, Twitter and Facebook. For example, the number of followers to the 

Union’s Facebook page increased from 2,345 to 2,780 and ‘likes’ increased from 2,390 to 2,765 to mirror 

this. 

 

Democracy  

 

With vacant roles in the Executive Officer team from the Student Elections in Spring 2017, the Union 

introduced Bi-Elections into the first term of the 17/18 academic year. This was very successful in boosting 

awareness and understanding of the Union and its Executive Officer team early on in the year and successfully 

filled the vacant roles within the team.  

 

The Union introduced three new roles into the Executive Officer team this year in the spring 2018 Student 

Elections: International Officer, Further Education Officer and Mature Students Officer. The Elections saw 

an increase in engagement with 38 students standing including 6 candidates for the Student President role. 

440 votes were cast across the student population.  

 

The Union also introduced the opportunity for students to feed into Exec Officer meetings. The ‘Exec for an 

Evening’ initiative proved a successful addition where students are actively invited to present their ideas to 

the Executive Officers. 

 

Student Representation  

 

Training for all student representatives is offered at the start of term after all elections have been 

completed as well as mop up sessions later in the year. In HE, the number of reps trained saw a significant 

increase to 79% from 58% the previous year. For FE, the number of Reps trained saw an increase to 71% 

from 64%.  

 

The Rep training sessions continue to achieve positive feedback, as well as allow the Union to ensure the 

training is constantly reviewed and improved each year. This year, training took a particular focus on the 

importance of dissemination of feedback to students following meetings and refresher training was also 

introduced for returning students.  

 

The Student Rep webpage was substantially redesigned and now enables all students to give feedback 

directly to the Student Reps through their email addresses. The site now includes a guide to becoming a rep 

alongside additional information about the role and the meeting schedule. A contact list of ‘Who’s my Rep’ 

has been added to the Union eStudio page. 
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Campaigns  

 

During the course of the year, the Union engaged with the University in addressing the following areas:  

 

Gender Neutral Toilets were considered by the LGBT+ society, canvassing student opinion and gaining 

substantial feedback, this was discussed at the University’s Equality, Diversity and Inclusion Committee and 

agreed by the SMT. These toilets are now in place in the Vernon Street/Rossington Street campus.  

 

Reusable Coffee Cup scheme: Following discussions within the Executive Officer Committee, the Union 

trialled a new addition to the student merchandise offer as well as supporting continued sustainability 

initiatives. Working with the University and the catering service, the Union facilitated and promoted a 

University branded reusable coffee cup scheme and a reduced cost of hot drinks when using a reusable cup 

of any kind.  

 

Mindfulness Campaign: Led by the Campaigns Officer, the Union created a series of Mindfulness posters 

which were promoted during the annual Welfare Week. This was organised at a significant time where 

students have a high level of work to produce as a helpful tool to combat stress, anxiety and the feeling of 

being overwhelmed.  

 

Clubs and Societies 

 

Students have been increasingly more engaged with setting up new societies, growing from 8 to 17 in the 

year and including societies such as Afro-Caribbean society, Creative Queers [LGBTQ+] society and an 

International society.  All society leaders and sports team captains were offered the Union’s Leadership 

Training, which covers valuable personal development skills such as confidence building, organisation and 

communication skills. 

 
The Union continued to support and play an active role in promoting the University’s Buddy Scheme. The 

Union hosts the Buddy Scheme information on its ‘Support’ section of the Union website, including 

facilitating an online sign up form for the scheme. This enables prospective and current students to access 

the Buddy Scheme information and register interest at any point in their University journey. The Union 

continues to ensure that the marketing and promotion of the Buddy Scheme is engaging, appropriate and 

student friendly.  

 

The Union also promotes the University’s Twilight Café which offers space and support to any student who 

wishes to host their own activity or event that brings students together. This could be anything from a craft 

workshop to a networking event. Again, hosted on the Union website, the Twilight Café is marketed to all 

students. Significant promotion is directed at the Student Executive Officer team, society leaders and sports 

team captains.  

 
 
Fitness and Sports Teams 
 

The Union’s fitness classes and sports teams continued to be popular, with increasing numbers in regular 
attendance.  This year, the Union offered a total of 7 hours of fitness and sporting activities a week for 
students to get involved in.  
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The Unions MOVE fitness classes run twice a week throughout term, offering regular classes such as Yoga, 

Pilates, Boxercise and Kettlebells for example. The Union also offered a 6-week Krav Maga self-defence 

class in the autumn term. This was fully booked with 20 students attending.  

 

Events and Social Activities  

 

The Union is responsible for planning and facilitating the University’s Freshers and welcome weeks activity 

for all new students. The year saw a successful two-week calendar of events and opportunities. The weeks 

included coffee mornings, welcome breakfasts, evening parties, live music and society socials, a Raise and 

Give pub quiz, the ‘Arts Party’ which celebrates and offers a platform for all things creative from spoken 

word, performance art, live music, to dance, a Drink & Draw, and Freshers Fair.  

 

Throughout the year, the Union organises key celebratory events such as the Winter Party, welcome back 

events after the Christmas break and end of year parties for all students and a Graduation reception. These 

were very well attended with 350 students attending both the Winter Party and Summer Ball.  

 

Other examples included: 

 

 Regular Mature Students Coffee mornings, in partnership with the University’s Widening 

Participation team, attended regularly by up to 20 students 

 Halloween celebrations and small-scale parties, attended by 25 – 75 students  

 Series of regular themed pub quizzes held in the Blenheim Walk café and attended by 20 – 45 

students 

 The annual staff vs student charity football match. For the second year, the Union raised donations 

to the Candlelighters Charity  

 Chinese New Year celebration event with Chinese tea and zodiacs held in the Blenheim Walk café 

 An end of year ‘free shop’ for students to bring unwanted items for other students to have. This 

was part of the efforts to help ‘Leave Leeds Tidy’ and to minimise waste during student changeover 

in the summer  

 

Creative Opportunities  

 

In its efforts to create a specialist Arts Union, the Union runs bi-annual Artfest exhibitions to provide a cross 

discipline opportunity for students to help to curate and exhibit work in an external venue. This year the 

Union organised two external exhibitions: 

 

 Themed ‘Union’ and hosted in the autumn term at The Brunswick where 7 students exhibited from 

HE & FE 

 Themed ‘Woman’ to celebrate International Woman’s Day, hosted in the Spring term at The 

Brunswick where 20 students exhibited from MA, HE & FE  

 

Advice and Support  

The Union has also seen a significant increase in students accessing support and advice from the Union. 

This is seen, for the most part, as a positive increase as more students are aware of the Unions’ supporting 

role within the University. The Union has seen an increase in areas such as housing advice, mental health 

and wellbeing support, and appeals and complaints advice. 
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Each year the Union organises a Welfare Week in the spring term. This year saw events and activities such 

as meditation, relaxation and mindfulness classes, a resilience workshop in partnership with the 

Universities Chaplaincy, creative zine making and macramé workshops, a Raise and Give guide dog petting 

event, the first Well-Fair which invited welfare and support organisations into University. 

 

Alongside the special week of events to promote good mental health and wellbeing, the Union has 

provided the following to support students:  

 

 Continued promotion and reminders of personal safety, including housing security, night life safety 

and individual safety where personal attack alarms are provided   

 Facilitation of welfare related posters in University toilets. These cover areas such as ‘taking care of 

yourself in Leeds’, housing, budgeting, sexual health, wellbeing, mental health, drugs & alcohol and 

healthy living 

 Increased support and advice on housing issues such as disputes with landlords, disputes between 

tenants, helping to promote vacant rooms and contract checking. The Union also organises a series 

of events and activities in the lead up to student house hunting in January, such as house hunting 

talks delivered by Unipol, housing events for students to find new house mates: ‘LAUcation, 

LAUcation, LAUcation’ and continued online guidance and support 

 Student President attendance at external committees; Leeds Universities and Colleges Crime 

Reduction Partnership and Leeds Sexual Health and Wellbeing Network  

 

Affiliations to external organisations  

 

The Union was affiliated to the following external organisations:  

 

 National Union of Students [NUS]  

 British Universities & College Sports [BUCS]  

 Netball Nights [local Leeds Netball League] 

 West Yorkshire Football Association [affiliated in order to participate in BUCS]  

 

Following recommendations for the 18/19 academic year, the Executive Officer Committee decided to 

withdraw its affiliation to the BUCS.  Historically, the sports teams are an area of high cost and fluctuating 

involvement from students.  

 

 

 

 


